
T eams rush  to  compete

agains t  each  o ther in th is

challenging race  acros s  the  desert . The ir goal?

Bat t le  the  e lements  to  ge t  to  the  mountains  to

mine  for as  much go ld as  pos s ible  and re turn

home alive . Teams are  forced to  be  as  product ive

as  pos s ible  wi th  limi ted t ime and resources .

Part i c ipants  wi ll experience  the  bene f i t s  o f

t eamwork, p lanning, se t t ing goals  and tak ing

neces sary ri sks .

R E S U L T S

• Increase

productivity

• Create vision

• Improve the

decision making

process

• Manage change

• Plan for success

• Achieve

exceptional 

team results

T H E  E X P E R I E N C E T H E  D E T A I L S

Overview

Gold of the Desert KingsTM addresses the issue of effort versus productivity.
Participants are placed in circumstances with limited time and resources and
must rely on their team to achieve their goals. The pressures and anxiety
experienced in Gold of the Desert KingsTM are similar to those experienced daily
in a hectic work schedule. Participants contend with deadlines, a perceived lack
of resources, others’ point of view and the pressure to just do something while
trying to accomplish team objectives.

Key Learning Points

• Discover how productivity-driven behavior begins with the end in mind

• Learn the value of obtaining, evaluating and applying information

• Determine the power of effective planning and generate the conviction to do it

• Understand how to work smarter, not harder

• Realise the impact of asking,“What’s Possible?”

• Control the effect of environmental pressures

• Distinguish between results and activity

Practical Details

• Minimum group size of 10

• Teams of 2-6 participants

• 3-4 hours per session

• Suitable for cross-functional and 
intact teams at all levels

• Ideal for use in both conference and 
training settings

G O LD O F TH E DESERT K IN G STM
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